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1. Thomas L. Wheelen, |. David Hunger (2012), Strategic Management, Pearson Education,
Inc, 13th edition.
2. Charles W. L. Hill, Gareth R. Jones&Melissa A. Schilling, (2015), Strategic Management,
11th edition, Cengage Learning.
3. Fredr. David and Forest r. David, (2017), Strategic Management: A Competitive Advantage,
Approach, Concepts and Cases, 16th Edition, Pearson Education
4. Drummond, Graeme, (2001), Strategic marketing: planning and control. — 2nd ed,
Butterworth-Heinemann
5. el s (e s) «JolSie S5 e i) ) 81591 (2001) .« 3392 Eoylag Jua 3,LAS
4592IPhilip Kotler et al. (2020), Marketing 4.0: L 'ére du Digital, De Boeck, .Belgique.
6. Kotler, P, Setiawan, |, Kartajay, H., & Vandercammen, M. (2017). Marketing 4.0: le
passage au digital. De boeck supérieur.
7. Siegel, C. F. (2004). Internet marketing: foundations and applications. Boston, MA:

Houghton Mifflin
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1. David Jobber, Geoffrey Lancaster (2009), Selling and Sales Management, 8th edition,
Pearson Education, England .
2. Antonie Drotsky, Sales Management )2016(, 2nd edition, Juta, Cape Town, South Africa.
3. Bill Donaldson, Sales Management Theory and Practice (1998( , 2nd edition, Macmillan
Press LTD, G British.
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. Marianne Abramovici, Sylvie Chevrier, Muriel Jougleux, Management des services :
Conception, production et évaluation de la performance des services, PUG, 2015
. Christopher Lovelock , Jochen Wirtz , Denis Lapert, Marketing des services, 7eme édition,

PEARSON, 2014
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1. Georges Lewi, Branding Management, Editions Pearson, 2005
2. Jean-Noél Kapferer, The new strategic brand management, London and Philadelphia, 2008

3. Chantal Lai Isabelle Aimé, La marque, Dunod.2016
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Simon Sweeney (2019). English for Business Communication. Cambridge University
Press, Second Edition.
lan Mackenzie (2010). English for Business Studies: A Course for Business Studies
and Economic Studies. Cambridge University Press, 3rd Edition.
Unknown (2005). Intelligent Business Course book: Intermediate Business English.
Pearson Longman.
lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods
J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper
Collins Publishers.
A. Littlejohn (2008). Professional English Company to Company: A Task-based
Approach to business emails, letters, and faxes. Cambridge University Press, 4th
Edition.
Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University
Press, 2nd Edition.
Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.
Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers-
Commerce. Pearson Education Limited. Second Edition, 2002.
lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th

Edition.
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— Anders Gustafsson & al., Service Innovation, Business Expert Press, 2015
— Laurent Hermel, Gérard Louyat, Innovation dans les services, Association francaise de
normalisation, 2008
— David Gotteland & al., L'innovation : de l'idée au lancement - Créer et développer un
produit ou service nouveau, Dunod, 2017
— Neil Woodcock ,Merlin Stone ,Bryan Foss ,(2003) ,The Customer Management Scorecard:

Managing CRM for Profit Hardcover — Download: Adobe Reader, Kogan Page.

38 2023-2024 iaelall il cloasdl Gagud i Aulll Olyke Al



ol oyl : fwlll sl
S 2 gl

Lol qdaill B g 1301 osa
2.1 (ol &gt 3]l

Lol 539> 5ylsl 3oLl ol

05 il

02 : Jolall

‘_.;,,.;a.a.:‘%la.z.tlu

slad! Slaal

sl Aty palall Calzea e oyl -

15O 9523 talaas 9 usatlly Aoyl eualall Calizes (Je )il -

Laslayly (g3l Aans Bagaes dlai,ll ualall Calises (e Cbyadll -

Lol g2 (bl Gyl § eSonl] -

L3l Zeats 3 B9l Badons Cilglasg ilslya] (3 eSanll -

Loy abaaiy Juaadl gt ¢¥sllg Lo dl bgius 3oL @ (AL Leds 832 plew] gt 1y -
EPVESIY

Al Shldl oludSt e (Sati (uliall e csbsazel cllall dl)s vy

1SO 9007 535¥1 slere e B39l 810] pllas ausng Jlma 3 il bS] -

9 Aale il el Apansdl Slalaill Calizen § Ogu3l Ao Baga @u9aTy iy (wbid (o (,Sall -
Lols

Bagzell Slgal aluziul Jlme § iyl ciluiS| -

Bagell IS uliBy cariimt o (e -

Aze Il (ga3dl ¥ 9 Ly A5l dasel) 8o 3T cyuizes e 8,0 -

tigllall da | C3ylall
AN ety lall 3 A ylan ULl (065G 0 ulsall sgls mdy colagiind cullazy
ey 1510) ulian ™
‘Bguddl igols ulida ™
ol Bouddl ulde ®
slas¥l wlae ®

39 2023-2024 iaelall il cloasdl Gigud i Aulll Olyie Al



Balll iz

5agxdl Byl0Y Use  Jsd semel

Bagtl el Ll yezll

Bagzld eyl pelatll EJLII gl

ISO 95:¥ smlass (Standardization) uadll  alJl gl
O35l Aaus 8392 Lualinll ol

Aouiell 53> slasl Lealadl gl

LouxllBag> wlid zila pludl sl

s, Mg Gpa3dl ¢ 5 5 Loy A5l Aasitll B3g 280Me  (yaltl] gl
Sasmll Slosl  aalill sl

5agall CadlSs alall syl

JesH1s (9%60) Losnld gmam sl &350l 3L Juian aling Sl Olomial + yaione s sl Aiylo
(%40)a 2Ll
saz |yl
1. D Mauch Peter, Service Quality Management: Theory and Application, 2009.
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du Québec, Canada.
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Neuman, W. L. (2013). Social research methods: Qualitative and quantitative approaches
(7th ed.). Pearson.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research methods for business students (8th
ed.). Pearson.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building approach
(7th ed.). Wiley.

Silverman, D. (2016). Doing qualitative research: A practical handbook (4th ed.). Sage

Publications.
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Laurent Hermel, Le marketing public, Economica, 1990
Marine Le Gall-Ely, Le marketing public, e-theque, 2003
. Armel Severin Mbembo, Le marketing public dans le management des organisations
publiques, Editions universitaires européennes, 2021joe Wilson Schaefer, (2018),
Content Marketing: Essential Guide to Learn Step-by-Step the Best Content Marketing

Strategies to Attract your Audience and Boost Your Business Paperback.
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RIS INVY
- Understand and analyse any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision-making.
- Develop written skills in business contexts.
- Acquire a high level of knowledge of business concepts by using correct vocabulary and phrases
for their specific tasks.

- Develop greater verbal fluency for face-to-face business situations.

rduglloll daudl oylall
Students must have successfully completed the lessons of S1, S2, S3, S4, S5 and S6. They should
have developed a strong understanding of the basic concepts related to their fields of expertise,
namely, Economics, Trade, Accounting, Management, and Finance as well as improved their verbal

communication skills.
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Press, Second Edition.
2 lan Mackenzie (2010). English for Business Studies: A Course for Business Studies
and Economic Studies. Cambridge University Press, 3rd Edition.
3 Unknown (2005). Intelligent Business Course book: Intermediate Business English.
Pearson Longman.
4 lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
.5 Business English pods
.6 J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper
Collins Publishers.
7 A. Littlejohn (2008). Professional English Company to Company: A Task-based
Approach to business emails, letters, and faxes. Cambridge University Press, 4th Edition.
.8 Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University
Press, 2nd Edition.
9 Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.
.10 Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.
Pearson Education Limited. Second Edition, 2002.
11 lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
12 ). G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th

Edition.
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1. Philip Kotler, John T. Bowen, James C. Makens, Marketing du tourisme et de l'accueil,

Pearson, 2016.

2. lIsabelle Frochot , Patrick Legohérel, Marketing du tourisme Construire une stratégie
efficace, Dunod, 4eme édition, 2018

3. Micah Solomon, The Heart of Hospitality: Great Hotel and Restaurant Leaders Share Their

Secrets, Select Books Inc, 2016
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- Agung, I. G.N. (2011). Time series data analysis using EViews. John Wiley & Sons.

- Griffiths, W. E,, Hill, R. C, & Lim, G. C. (2012). Using EViews for principles of econometrics.
John Wiley & Sons, Inc.

- Jackson, K., & Bazeley, P. (2019). Qualitative data analysis with NVivo. Sage.
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Mehmetoglu, M., & Jakobsen, T. G. (2022). Applied statistics using Stata: a guide for the
social sciences. Sage.

Mueller, R. O., & Hancock, G. R. (2019). Structural equation modeling. Routledge/Taylor &
Francis Group.

Pallant, ). (2020). SPSS survival manual: A step by step guide to data analysis using IBM
SPSS. McGraw-hill education (UK).

Radiker, S. (2020). Focused analysis of qualitative interviews with MAXQDA: Step by step.
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